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Today, | want to take you on a journey into the secrets of building a luxury brand and 
encourage you to adopt the Be Luxury Mindset, so you can achieve extraordinary 
success. 


But first, let’s define what | mean by /uxury and the Be Luxury Mindset. 


To me, luxury is about excellence, impact, and embodying quality in everything that you do. 
It’s not just about shiny products or high-end labels—it’s about creating value, showing up with 
purpose, and ensuring everything you touch radiates the highest standards. 


I’ve defined the Be Luxury Mindset as a way of life. It's a decision to rise above mediocrity, set 
high standards, and pursue excellence in everything you do. This mindset goes beyond the 
material things. It’s about cultivating a lifestyle and approach to business that speaks to who you 
truly are. 


My journey into teaching luxury as a mindset started with the realization that most people 
are chasing luxury in the wrong way. Too often, they focus on the surface—on appearances, on 
materialism. | wanted to change that, so | made it my mission to teach others how to embrace 
luxury as a mindset to achieve extraordinary success. 


| do this by providing systems and frameworks that help you lead with clarity, purpose, and 
excellence—systems that will transform your life and business. 


If you want to understand this mindset on a deeper level, | go into great detail in my book, Path 
to Be Luxury. It’s your blueprint for transforming how you think and how you approach success. 


A Little About Me 


If you're new here, let me introduce myself. My name is Muhammad Idoniwako, but you can 
call me Moh. 


I’m an author, writer, philanthropist, and the creator of the Be Luxury Mindset. I’m also the 
pioneer of the Path to Be Luxury. 


Before diving into this new chapter, | worked as a high-end wedding photographer, having the 
privilege of working with the ultra-wealthy. | also served in the Photo Office of the Vice 


President and worked as the Executive Personal Assistant to a French chef who catered to 
the upper echelons of society. 


Through these experiences, | learned the real essence of luxury—how to capture it, 
communicate it, and, most importantly, live it. 


Now, I’ve made it my lifelong commitment to study what makes certain brands and individuals 
stand out in the luxury space. 


Currently, I’m working as a luxury mindset and business coach, helping entrepreneurs like 
you build luxury brands from the ground up. | also help individuals shift their old paradigms and 
achieve the extraordinary success they deserve. 


If you're wondering, “Why should | listen to you?”—1'll tell you this: ’ve walked the path I’m 
teaching. I’ve been where you are, faced the same struggles, and experienced the same 
breakthroughs. 


The Problem | Want to Solve 


Here’s the thing: Too many people—entrepreneurs, business owners, and even individuals in 
the luxury space—spend too much money trying to make their brand look “luxury” and 
“successful,” without truly embodying luxury and success. 


They pour resources into things like fancy logos, packaging, and flashy marketing. But these 
things only scratch the surface and don't reflect the substance of the brand. 


On the outside, it might look like they've “made it,” but on the inside, there’s nothing to sustain 
that success. 


Why is this an issue? 


Because superficial success is fragile. It leads to burnout, disappointment, and ultimately a 
brand that fails to inspire or stand the test of time. 


I’ve seen countless entrepreneurs spend everything they have on their brand identity—yet they 
neglect the mindset, systems, and frameworks that are the true foundation of success. 


Without the right mindset and systems, the brand is like a house built on sand. It may look great, 
but when the first storm hits, it collapses. 


Real Challenges You Might Be Facing 
As an entrepreneur or business owner, you may be dealing with some of these challenges: 


e Balancing work and personal life while scaling your business 
Feeling stuck or lacking clarity about the next steps to take for growth, even after doing 
everything you know 
Spending too much time working in your business instead of on your business 
Struggling to attract high-end clients or opportunities 
Feeling overwhelmed by the daily demands of your business 
Not having enough time to focus on personal growth or lifestyle improvements, 
leaving you unfulfilled 
e Lacking confidence or feeling disconnected from your vision for a life of extraordinary 
SUCCESS 
Difficulty finding the right mentors or community to support your growth 
Unable to implement systems and processes that free up your time 
Feeling burnt out from constant hustle without seeing the results you desire 


If any of these challenges resonate with you, know that you're not alone. I’m here to help you 
solve them with the Be Luxury Mindset. 


Let’s break through these barriers together. 
Now, you may be wondering how | noticed these problems and challenges: 


My turning point came from talking to countless entrepreneurs and business owners who were 
frustrated. 


They came to me with the same story: 
“Moh, I’ve done everything right, but nothing’s working.” 


You see, they had invested their time, energy, and money, and yet, they still felt stuck. They felt 
exhausted and unfulfilled. 


Their businesses weren't thriving, and neither were they. 


| heard it over and over again, and I’ve read about the same problems. We could say an entire 
generation of entrepreneurs is chasing success but finding only burnout and disappointment. 


| knew exactly how they felt because I’d been there myself. | had been in the trenches, feeling 
like | was doing everything right but still not seeing the results | wanted. | was spending my 
energy on surface-level fixes and distractions. | didn’t focus on the deeper principles that truly 
drive long-term success. 


Trust me when | say, it was a frustrating cycle of working harder without getting the fulfillment or 
impact that | wanted. 


That’s when it hit me—I thought there had to be another way. (Thanks, Leremy, for the 
illustrations.) 


| asked myself: What if luxury wasn’t something we bought, but something we became? 


What if true success wasn’t defined by logos, fancy packaging, or superficial accomplishments, 
but by purpose, quality, and the kind of lasting impact that truly elevates your brand and life? 


You see, I’m a very curious person, so | really, really like to question the status quo. | see myself 
as someone crazy enough to change the world. And even though | came from really humble 
beginnings, I’ve always loved and appreciated high-quality things because my dad taught us to 
appreciate things that were made with care and passion. 


So the ‘Be Luxury Mindset’ was born out of questioning the status quo. Then it became a 
revelation. A movement. And | created a path. The idea that success isn’t about pretending or 
putting on a show; it is more about aligning your actions, your values, and your systems with a 
deeper purpose and a commitment to excellence. 


The idea is that Luxury isn’t a product—it’s a mindset. It’s about elevating everything you do 
to the highest standard, focusing on quality over quantity, and ensuring that every aspect of your 
business and your life reflects your true potential. 


| realized that, in order to create a lasting impact, we had to stop chasing the illusion of success 
and start embodying the mindset that drives true, sustainable success. 


That’s when everything began to shift for me—and for the entrepreneurs | worked with. The “Be 
Luxury” mindset is essential, and it is the solution | encourage you to embrace. 


You see, if you want to achieve extraordinary success, you need to invest in the substance of 
your brand: which are clarity, purpose, impact, excellence, and, most importantly, the right 
systems to scale. 


It’s not about the logo you wear or the flashy product you sell—it’s about the systems, the 
mindset, and the deeper values that guide every decision you make. Real success doesn’t 
come from pretending to be something you’re not; it comes from embodying what you aspire to 
be and consistently showing up with intention, quality, and integrity. 


You see, this shift is what separates the entrepreneurs who burn out from those who create 
lasting, impactful brands. Because they understand that success isn’t just about looking the 
part—it’s about being the part in every action you take, every decision you make, and every 
system you put into place. 


And when you embrace the “Be Luxury” philosophy, you align your external brand with the 
excellence, authenticity, and purpose at the core of your business. That’s how you build 
something sustainable that will inspire others and stand the test of time. 


Let’s look at the bigger picture. If we don't fix this problem, then it’s not just time, money, and 
energy that get wasted—it’s the chance to be our best. It’s our potential that gets wasted. 


Think about the entrepreneurs and visionaries who are capable of so much, but they never fully 
realize their brilliance because they were too focused on looking successful rather than being 
truly successful. 


Imagine a world where talented individuals never reach their highest potential—where they 
spend their lives chasing an illusion of success, never understanding that the true key to 
fulfillment lies in the mindset and systems that drive real progress. 


When we focus only on appearances, we cheat ourselves of the ability to create, innovate, and 
lead with purpose. 


Think about it—TALK WITH IMPACT, YOUR LIFE DEPENDS ON IT! 


Brands that don’t operate from a place of genuine luxury, meaning the kind of luxury that’s 
rooted in purpose, value, and excellence, will inevitably fall apart. Why? Because without these 
foundational principles, businesses crumble under the pressure of trying to maintain a facade. 


And when that happens, relationships within those businesses suffer. Customer trust erodes. 
Burnout increases. Innovation stalls. 


But it goes beyond just businesses failing. This is much deeper—it’s about the death of dreams. 
When entrepreneurs focus only on the surface, they miss the chance to tap into their 
transformative power. They miss the chance to build something lasting, something that could 
make an impact on their communities, industries, and the world. 


When we fail to embrace luxury as a mindset and purpose, we're not just losing businesses; 
we're losing the true potential of entire generations of creators and visionaries. Communities 
lose out on brilliance. The world loses out on what could have been because we didn’t take the 
time to build something with substance and meaning behind it. 


The problem isn’t just about business; it’s about life itself. True brilliance emerges only when we 
step into our full potential—that’s what the “Be Luxury” mindset is all about. It’s about creating 
something that reflects who we are and the legacy we want to leave. 


So how do we solve these problems? The answer lies in the Be Luxury Mindset—a powerful 
framework designed to transform how you approach life and business. This mindset isn’t just a 
theory; it’s a proven, actionable path to achieving extraordinary success. It’s built to elevate your 
brand, your business, and your life by helping you tap into your true potential. 


The Be Luxury Mindset has three core pillars: Clarity, Purpose, and Impact. 


Clarity is the foundation. It’s about knowing who you are at the core and what you and your 
brand stand for. Without clarity, everything else falls apart. You can’t build a luxury brand without 
understanding the essence of your vision, mission, and values. Clarity aligns your actions with 
your true purpose, making every decision intentional and meaningful. 


Purpose is the driving force behind everything you do. It’s about aligning your business with 
your core values and ensuring that everything you create, from your products to your 
interactions, reflects what you truly believe in. Operating with purpose resonates with people on 
a deeper level, attracting loyal customers who trust you to deliver excellence in everything you 
do. 


Impact is the result of clarity and purpose combined. It’s about creating something that goes 
beyond a product or service—it’s about leaving a lasting legacy. Impact is what sets luxury 
brands apart. They exist not just for profit but to change lives, make a difference, and inspire 
others to strive for greatness. 


Think about brands like Nike, Adidas, or Christian Dior. The Be Luxury Mindset is designed to 
help you create something that lasts, something that leaves a positive mark on the world. 


These pillars aren’t optional—they are the foundation of every true luxury brand that stands the 
test of time. When you integrate Clarity, Purpose, and Impact into your mindset, you unlock 
the ability to create something extraordinary, something that speaks to the heart of your 
audience and drives real success. 


Today, I’m giving you a glimpse of how you can begin to transform your mindset and your brand. 
Embracing the Be Luxury Mindset means stepping into your true power and purpose. It means 
building something that doesn’t just look successful but is successful, something built on a solid 
foundation of clarity, purpose, and lasting impact. 


On the last pillar—Impact—is where excellence is truly tested. The true measure of your legacy 
isn’t just in the results you achieve but in the quality of that impact. Excellence in creating a 
lasting impact means delivering results that matter, not just for today but for the long term. It’s 
about building a brand that stands the test of time, one that people trust and admire for its 
commitment to excellence at every touchpoint. 


Look around, and you'll realize that the most impactful brands don’t just meet 
expectations—they exceed them, leaving a lasting legacy. 


So, excellence is at the core of everything. It’s about setting a high standard and then 
consistently exceeding it. When you embrace Clarity, Purpose, and Impact, you create a 
framework where excellence becomes your default. It’s not something you add in later; it 
naturally flows from every decision you make and every step you take in building your brand. 


Excellence is what makes the Be Luxury Mindset not just a theory, but a living, breathing 
reality that delivers extraordinary results. 


Here’s a quick look at how the framework works: 


e We start with clarity. You cannot Be Luxury if you don’t know who you are and who 
you're serving. 

e Nextis purpose. Without purpose, you’re just another brand making noise. 

e Finally, impact. This is about doing work that matters and that will be remembered. 


These three elements or pillars are like the engine of a luxury car. And when you add 
excellence—another system to this engine—they work together seamlessly to create an 
experience that stands out and attracts quality. 


Here’s What | Mean: 


Clarity — The Engine Block 


The engine block is the core structure of the engine, holding all the main components. 
Clarity is the engine block of your brand—it’s the foundation that defines who you are, 
who you serve, and what you’re about. 

Without clarity, there’s no solid structure for the rest of your brand to build upon. 

The engine block holds everything together, ensuring that the other parts of the car 
(which is also your brand’s values and actions) can function properly. 


Purpose — The Fuel System 


The fuel system delivers energy to the engine, ensuring smooth operation. 
Purpose is the fuel that powers your brand. 
It drives your actions and decision-making, ensuring that you’re not just another 
business making noise. 

e Just like fuel keeps your car moving, purpose keeps your brand on track and heading in 
the right direction, giving it energy and focus. 


Impact — The Transmission 


The transmission takes the power from the engine and translates it into motion, 
controlling how the car moves. 

Impact is your transmission. 

It takes the clarity and purpose you’ve set and turns them into tangible actions that get 
results. 

The transmission ensures that your brand is moving in the right direction, creating 
lasting, meaningful impact. This is where the work is done, and the results are delivered. 


Now Here’s Where it All Comes Together: 


Excellence — The Luxury Suspension System 


Excellence is the suspension system of your luxury brand. 

A luxury car’s suspension ensures that it rides smoothly, even on the toughest terrain, by 
absorbing shock and maintaining stability. 

Excellence ensures that your brand not only functions but does so with exceptional 
quality at every turn. 

It ensures that every decision, product, service, and experience exceeds expectations. 
Excellence takes the engine, fuel, and power from the transmission and ensures that 
everything operates with precision, grace, and a level of refinement that makes your 
brand stand out. 

It’s the element that makes everything feel seamless, smooth, and effortless—the 
defining characteristics of a truly luxury brand. 


Diving Deeper into Each Pillar: 


Clarity 


Clarity isn’t just about understanding who you are; it’s about understanding the level of 
excellence you strive to embody. 

When you have clarity, you set a clear vision of what success looks like—not just in 
terms of profit, but in terms of the high standards you hold for yourself and your brand. 
Excellence becomes a natural outcome when you know exactly what you stand for and 
what it takes to deliver at the highest level. 


Purpose 


Purpose gives your actions meaning and direction. 
When you operate from a place of purpose, your commitment to excellence shines 
through. 

e Every product, service, and interaction becomes an opportunity to deliver not just “good 
enough,” but the best version of what you stand for. 

e Excellence in purpose means aligning your values with actions that consistently reflect 
quality, craftsmanship, and a commitment to making a difference. 

e It’s about never cutting corners and always striving to raise the bar in everything you do. 


Impact 


Impact is where excellence is truly tested. 
The true measure of your legacy isn’t just in the results you achieve; it’s in the quality of 
that impact. 

e Excellence in creating impact means delivering results that matter—not just for today, 
but for the long term. 

e It’s about building a brand that stands the test of time, one that people trust and admire 
for its commitment to delivering excellence at every touchpoint. 

e The most impactful brands don't just meet expectations; they exceed them, leaving a 
lasting legacy. 


So, excellence is at the core of everything. 


It’s about setting a high standard and then consistently exceeding it. When you embrace Clarity, 
Purpose, and Impact, you create a framework where excellence becomes your default. It’s not 
something you add in later; it naturally flows from every decision you make and every step you 
take in building your brand. 


Excellence is what makes the Be Luxury Mindset not just a theory, but a living, breathing reality 
that delivers extraordinary results. 


A Real Story to Illustrate the Power of the Be Luxury Mindset 


One of my clients, let’s call him Paul, was running a small business that had potential but was 
stuck in a frustrating loop. He was putting in all the work—trying to impress his audience with 
flashy branding, fancy logos, and big promises—but something was missing. 


He wasn’t creating the kind of impact that would make his brand truly stand out. His business 
was moving, but not in the right direction. 


When Paul came to me, he was exhausted. Despite doing all the “right” things, like investing in 
marketing, launching products, and chasing new trends, he felt like he was spinning his wheels 
without seeing real growth. He also felt like he wasn't building a brand that resonated deeply 
with people. 


His focus was all on the surface-level stuff—he was trying to look successful rather than be 
successful. 


So, we sat down, and | introduced him to the Be Luxury Mindset framework, which is a new way 
of thinking about his business. 


e First, we got clear on his brand’s core message. We stripped away the noise and made 
sure Paul truly understood who he was and who he was serving. No more guesswork; 
he needed to be crystal clear on his identity. 

e Next, we aligned his business with purpose. This is where the magic began. Instead of 
just selling products, we ensured everything Paul did was aligned with his personal 
values and the deeper reason behind his business. It was no longer about impressing 
people—it was about making an authentic, meaningful difference. 

e Then, we shifted the focus to impact. | helped Paul see that success wasn’t about flashy 
appearances; it was about creating something that leaves a legacy. We worked together 
to put systems in place that would ensure his work wasn’t just talked about but 
remembered and respected. 


The result? In just three months, Paul’s business transformed. 


e He started attracting higher-value clients—people who were drawn to the clarity, 
purpose, and impact of his brand. 

e His team became more inspired and aligned with the vision, fueling a greater sense of 
ownership and pride in the work they were doing. 

e And perhaps most impressively, his revenue doubled. 


This wasn’t magic or luck; it was a mindset shift combined with strategic systems working 
together seamlessly. And because he embraced Clarity, Purpose, and Impact, Paul created a 
framework where excellence became the default. 


So, by focusing on the right things—clarity, purpose, and impact—Paul went from being stuck 
and frustrated to leading a business that was thriving and making a real difference. 


Now, imagine what this framework could do for you. Imagine applying this to your business and 

transforming it into something that not only looks good on the outside but is built on a foundation 
of clarity, purpose, and impact—a brand that attracts high-value clients, inspires your team, and 

drives sustainable growth. 


The path to achieving extraordinary success is clearer than ever. But the question is: 
Are you ready to take it? 


The Power of Emotional Connection and Consistent Values 


The power of luxury branding isn’t just my own perspective—it’s supported by experts in the 
industry and by research. Studies consistently show that luxury brands focusing on emotional 
connection and high standards outperform their competition by a significant margin. 


For example, The Luxury Institute highlights that it’s emotional intelligence and consistent 
values, not just aesthetics, that drive long-term success. This means that the way your brand 
connects emotionally with your audience and aligns with your core values will make it far more 
impactful than simply having a visually attractive logo or sleek packaging. 


When you think about it, what really draws people to a brand is how it makes them fee/—the 
experience it offers beyond the product. It’s about trust, authenticity, and the emotional bond 
built over time. This is what sets luxury brands apart: they evoke a sense of something greater 
than just the material thing. 


If you look closely, you'll notice a common thread among iconic brands like Apple, Tesla, and 
Rolex. They didn’t become iconic by focusing solely on their products. They built a mindset. 
They focused on their purpose and on how they wanted to make their customers feel. 


They didn’t just sell cars, phones, or watches; they sold experiences, feelings, and lifestyles that 
aligned with the values of their customers. Luxury brands are not simply about the product. 
They're about crafting an experience that speaks to the mindset of both the business and the 
customer. 


It’s about creating a lasting emotional connection and consistently delivering value in a way that 
resonates far beyond the initial purchase. 


Enduring Success of Legacy Brands 


Brands like Chanel, Louis Vuitton, and Gucci have endured for generations, not because they 
constantly chase trends or update their logos, but because they stay consistent, purpose-driven, 
and impactful. 


These brands are built on a foundation that goes much deeper than superficial appearances. 
They are defined by their clarity of purpose, their commitment to excellence, and their long-term 
impact on the world. 


Luxury brands aren’t simply about the product—they’re about crafting an experience that 
speaks to the mindset of both the business and the customer. It’s about creating a lasting 
emotional connection and consistently delivering value in a way that resonates far beyond the 
initial purchase. 


So, the evidence is clear. 


If you want to build a brand that lasts, it’s not enough to just look good on the outside. You need 
to think differently, build a foundation of clarity, purpose, and impact, and maintain an emotional 
connection with your audience. This is how luxury brands rise to the top—and stay there. And | 
used a photo of the house of Dior because that's exactly what they are doing. 


Now, | have a simple request. If this message resonates with you, I’m inviting you to take action. 
This isn’t just about joining a program—it’s about joining a movement. 


I’m looking for leaders, visionaries, and entrepreneurs who are ready to transform not only their 
businesses but their entire approach to achieving extraordinary success. If you’re tired of the 
noise and want to focus on building something real, lasting, and impactful, this is for you. 


Whether you're looking for a partnership, collaboration, or participation in one of my workshops, 
| want you to be part of this journey. But here’s the key: this isn’t just about me—it’s about what 
we can create together. 


Imagine a community of like-minded individuals, all driven by purpose, clarity, and the desire to 
make an impact. | want you to picture the collaborations, the breakthroughs, the shared 
SUCCESS. 


Imagine what we can achieve when we combine our collective wisdom, experience, and 
passion. 


I’m not just here to teach you; I’m here to guide you. | want to walk alongside you as we work 
together to build something that stands the test of time. But it all begins with one decision: your 
decision to say yes. 


So, ask yourself this: Are you ready to elevate your brand, your business, and your life to a level 
where you lead with excellence and create an undeniable impact? If you’re ready to take that 
step, I’m here, and I’m excited to see what we can accomplish together. 


Before you go, let’s dream a little. 


Imagine a world where luxury isn’t about the things we buy or the logos we wear— but 
about the excellence, purpose, and impact we bring into everything we do. 


A world where our work isn’t just successful but truly meaningful, a world where the value we 
create is measured not by profits alone, but by the positive difference we make in the world. 


That’s the world I’m building with the Be Luxury Mindset community. 


Here, we don’t just chase trends or try to fit into an image of success. We redefine what it 
means to be truly successful. It’s about mindset, systems, and relentless commitment to 
creating something that stands the test of time. 


It’s about aligning every aspect of your brand with the principles of clarity, purpose, excellence, 
and impact. 


Every decision you make—to invest in yourself, to elevate your thinking, to refine your 
brand—they bring us closer to this new vision of luxury. 


And when you make that choice, you're not just transforming your business; you’re contributing 
to a movement that’s shaping the future of luxury—one mindset at a time. 


Okay, that’s 30 minutes plus well spent, and | hope you got a ton of value from this 
introduction. 


Thank you so much for spending this time with me. 


Now, while I’m not taking new clients at the moment, I’d still love to offer something valuable for 
your time. I’m currently offering a limited number of short, personalized strategy sessions 
(20—30 minutes) to help you with specific challenges you're facing in your business or mindset 
journey. If we can’t connect one-on-one, I’m also happy to provide personalized insights via 
email based on your biggest challenges or questions. This is a way for me to connect with you 
and hopefully make a difference on your journey toward extraordinary success. 


And | want you to Remember: 
Luxury isn’t something you buy— it’s something you become. 
It’s about embodying excellence, purpose, and impact in everything you do. 


If you’re ready to be part of this movement, to take your brand and your life to the next level, | 
invite you to explore more in my book Path to Be Luxury on Amazon or join my waiting list. It’s 
your blueprint for transforming your mindset and building a brand that stands the test of time. 
You can reach me at muhammadidoniwako@gmail.com anytime—whether for a question, a 
conversation, or to dive deeper into this journey together. 


Let’s elevate together. 


The future is waiting for you. 
Be Luxury. 


